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“Shared Value 
presents an immense 
opportunity for 
Africa… an 
opportunity to build a 
more equitable, 
sustainable, resilient 
economy.”
Prof Mark Kramer
Co-Founder FSG and 
Shared Value Initiative



OUR SPONSORS



OUR PARTNERS



This year, the 4th Africa Shared Value Leadership 
Summit was set to take place in Kigali, Rwanda – one of 

the fastest growing economies in Africa. Preparations 
commenced in 2019 and we engaged government 

and private sector partners in the country. 

When the COVID-19 pandemic resulted in lockdowns 
all around the world, we had to adjust accordingly. 
What was going to be a physical event over two 
days in Kigali, was re-curated as a virtual event 
over 4 days – with a new theme, Beyond Borders.

Engage Partners

Kigali, Rwanda

A world first for our global Shared Value network.

SUMMIT BACKGROUND

The New Normal

First Virtual Summit



BEYOND BORDERS

With the world in turmoil, it was even more 
evident that business leaders needed to 

come together to respond responsibly, and 
to discuss how we, as Shared Value 
practitioners, can support society at

large while trying to reduce the 
risk to our businesses.

The shift from competitive
leadership to collective leadership 

opened up the discussion for 
collaboration and innovation across 

sectors, and beyond borders.



THE PLATFORMS

SKYROOMLIVE



2020 BY THE NUMBERS
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Discuss how Shared Value practitioners can support society 
at large while reducing the risk to their businesses.

KEY DELIVERABLES

Explore how Shared Value practitioners have responded
to a changing world.

Fuel critical conversations on how we as business can continue 
to operate within the current situation – and beyond.

Stimulate ideas and questions on how businesses can 
support their respective supply chains.

Demonstrate and underscore the impact that cross-sector and 
cross-border collaboration can have.

Elevate the importance of purpose-led organisations.
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Pre-summit 
Events

Content & 
Speakers

Facilitators

Delegates PR, Advertising 
& Marketing

Technology

KEY ELEMENTS





Creating Shared Value in a Time of Crisis

Proudly Sponsored By



“COVID-19 is putting pressure on 
everybody, and that is resulting in 
quite a binary response. It’s either 
the petty, small-minded response; 
or the inclusive response that we’re 
all in this together and we need to 
emerge from this stronger. Our role 
as leaders is to make sure we adopt 
the latter.” 

Iain Williamson,
CEO, Old Mutual





Transforming Health Care in Africa

Proudly Sponsored By



“Localized innovation 
and cross-sector 
collaboration will 
deliver the future of 
healthcare and 
support new 
systems.” 

Susan Beverly, 
Senior Director: Sustainability 
& Shared Impact, Abbott





Young Entrepreneurs Shaping Africa’s Future

Proudly Sponsored By



Young Entrepreneurs Shaping Africa’s Future

Proudly Sponsored By



“We do not operate 
in a vacuum – we 
recognise that for us 
to make a 
profit we need to 
support small 
business.” 

Jane Mwangi
MD, KCB Foundation





Proudly Sponsored By

Unlocking the Power of Innovation



“We are often asked 
by companies who 
believe in 
Shared Value: how do 
we go about 
identifying purpose? 
The Purpose Playbook 
assists with that.”

Tiekie Barnard
CEO, Shared Value Africa Initiative 



PURPOSE PLAYBOOK 
AFRICA LAUNCH

The eSummit also hosted the 
launch of the Purpose Playbook; a 

guide that will help put your company’s 
purpose into practice through shared 
value and be an aid as you take the 
journey. A tool that starts with a big 
picture view and then takes you into 
the mechanics of bringing purpose to 

life through shared value, which 
we believe is the most powerful 

practice to deliver on the 
potential of corporate purpose. 



PRE-EVENTS
RWANDA

FOCUS

Profit with 

Purpose

31
OCTOBER

2019

FOCUS

Profit, Purpose, 

Social Impact & 

Entrepreneurship

20
FEBRUARY

2020



PRE-EVENTS
2020

NAIROBI
In partnership with Strathmore Business School

DATE:30 January 2020

HARARE
In partnership with Stanbic Zim

DATE:26 February 2020

JOHANNESBURG
In partnership with the JSE

DATE: 05 March 2020



MARKETING 
Social Media

MARKETING CHANNEL REACH TOTAL VALUE

BizCommunity
(Press releases/Banner ads)

29,815 $1,752.30

African Press Organisation 
(Targeted Social Media Campaign)

1,173,737 $68,247.52 

Google Display & Own Social Media
(Twitter/Facebook/LinkedIn)

4,041,093 $88,269.87

Compiled by Ornico Solutions and Africa Press Organisations





PARTNERSHIPS & PAID MEDIA 
Broadcast and Electronic

CNBC AFRICA TV CNBC AFRICA DIGITAL

1 x 13Min Highlights Special
Event promotion social media 

platforms

35 x TVC (aired 35 times)
All content uploaded onto 

www.cnbcafrica.com 

9 x Recorded interviews from the event 
and played on market shows

2 x re-broadcasts

Upload of event onto 
www.cnbcafrica.com

Total Value: $56,123.00

Compiled by CNBC Africa



https://www.youtube.com/watch?v=6RpLMs4sRew&list=PLi16p-JnNQ19l62uxRAJBkIdiyZ8sExAV&index=15
https://www.youtube.com/watch?v=6RpLMs4sRew&list=PLi16p-JnNQ19l62uxRAJBkIdiyZ8sExAV&index=15


Radio:
SAFM

Outdoor Electronic 
Billboards: JCDecaux

Print Adverts 
Placement

2x Interviews 19 Sites 2x JSE Magazine 

1-hour live broadcast 4 weeks (SA only) Business Day 

Daily coverage/Live 
reads/Radio spots

Sunday Times CSI 
Supplement

Reach: 2,333,362

Total Value: $24,807.00 Total Value: $23,564.97 Total Value: $6,541.83

PARTNERSHIPS & PAID MEDIA 
Radio/ Print/ Outdoor

Compiled by Ornico Solutions and JCDecaux Africa



Billboard on Bram Fischer Drive, Johannesburg



PUBLIC RELATIONS 
Press Releases

CHANNEL CIRCULATION

CNBC Africa 8,345,000

Africanews 11,700,000

Pulse.ng 5,000,000

APO Group widget
Viewed

1,179,520 times

Total Value $1,879,993.00

Published by 325 websites, including Bloomberg

Compiled by Africa Press Organisations



MARKETING
SUMMARY

Total Value 
eSummit

Media 
Awareness 

Creation 

USD 2,149,299.49

ZAR 36,946,176.63

KES 228,685,465.74

Exchange rate conversions calculated as per exchange rates on 26/06/2020



Congratulations with your e-
summit! You have done Africa 

proud!
- Dr Barbara Jensen, Gautrain

My sincere thanks to the 

organising committee and 

content creator, sponsors, 

partners, and all people who 

joined these very important 

and needed online discussions.
- Innocent Maniharo, Muganga Online

Well done, it was truly 
excellently executed.

- Adelaide Sheik, 
University of Johannesburg 



RETURN on INVESTMENT

Exposure Value
(in relation to total media value):

ZAR14,039,547.10

SPONSORSHIP 
CONTRIBUTION

38%

TOTAL 
SPEND

ZAR987,500.00

TOTAL MEDIA VALUE

ZAR36,946,176.63

ROI

14.1



RETURN on INVESTMENT

Exposure Value
(in relation to total media value):

US$494,338.88 

SPONSORSHIP 
CONTRIBUTION

23%

TOTAL 
SPEND

US$35,000.00

TOTAL MEDIA VALUE

US$2,149,299.49

ROI

14.1



RETURN on INVESTMENT

Exposure Value
(in relation to total media value):

KES43,450,238.40  

SPONSORSHIP 
CONTRIBUTION

19%

TOTAL 
SPEND

KES3,000,000.00

TOTAL MEDIA VALUE

KES228,685,465.74

ROI

14.1



Sponsors’ support

SUCCESSES / LEARNINGS

Good quality production 
and connectivity

Relevant and well-curated content 
drove the week’s proceedings

Combination of studio-based and 
out of studio sessions

Captured a wider audience thanks 
to technology, and created more 
awareness of Shared Value
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In 2021 we plan to host a combined 
live and virtual summit. We will be 

delivering the 5th annual Africa 
Shared Value Leadership Summit in 
Johannesburg, where the inaugural 

summit took place in 2017. 

June 3-4, 2021 · Johannesburg, South Africa


